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The Katingan - Mentaya
Peatland Restoration and
Conservation Project (the
Katingan Mentaya Project)

is based on the premise

that we can still save large
areas of peat swamp forest

in Indonesian Borneo, offer
local people sustainable
sources of income, tackle
global climate change — and
base this on a solid business
model. What defines us is a
no-nonsense, transparent and
result-oriented approach to
land use and conservation in a
part of the world where this is
needed most.
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1. Brandﬁlatform

Brands are only as strong as the foundations that
underpin them. This section sets out the core aspects

of the Katingan Mentaya Project, which guide the
application of the brand in the subsequent sections.

§ Y
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Brand Platform

We seek to reduce deforestation and grow sustainable

Mission
Statement

economic opportunities in Borneo.

To achieve our mission, we are developing and implementing
a sustainable land use model that is aligned with REDD+
(Reducing Emissions from Deforestation and Forest
Degradation), mitigating the impacts of climate change
through empowering local communities and preserving crucial
ecosystems.

B d Brands are intangible. They are the result of a combination of
ran values, purpose and business philosophy, and they come to
life as a result of how we bring them to the world - including

to our team members.

Our stakeholders are motivated by different priorities and will
perceive us in different ways. The purpose of this manual is
to make sure that all our stakeholders perceive the Katingan
Mentaya Project in a consistent and authentic way — and trust
the brand over time.

What about Rimba Makmur Utama?
The Katingan Mentaya Project should never be mixed up with the company that owns it, PT Rimba Makmur Utama (RMU). This does
not mean that RMU should not be referred to; rather, the Project brand should always take precedence over RMU. Exceptions to this

rule are highlighted in this manual.

6 Katingan Mentaya Project Brand Guidelines

Tone of Voice

Hopeful/inspiring

The Katingan Mentaya Project
is the world’s largest forest
emissions reduction initiative.
The language we use in
describing the initiative must
communicate that this is

a catalytic flagship project,
which is demonstrating that
protecting and managing such
a large expanse of forest can
be done, while improving the
wellbeing of ocal residents.
At a time when there are few
uplifting stories about saving
tropical forests, the Project
needs to be framed as a
beacon of inspiration that can
drive global action to protect
threatened ecosystems.

Tone refers to how the Katingan Mentaya Project expresses

itself to communities, businesses, government agencies,

partners, and to own team. It outlines how we describe

ourselves in a unique and specific way.

Business-minded

We are a private sector
company, and this should be
reflected in our language. We
are transparent, focused, and
aggressively result-oriented.
We know that our clients have
high expectations from us,
and we ensure that our work
on the ground delivers on our
promises to them. Ultimately,
we want negative carbon
emissions — everything we

do needs to support this aim.
Our language needs to reflect
our commitment, corporate
origins and operational style.
This means we must avoid
language that is typically used
by NGOs, and instead use
terminology that underscores
our long-term commitment
to the area and its people in a
mutually beneficial way.
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Pragmatic

The Katingan Mentaya Project
does not do ‘business as
usual’ development. We use
our common-sense approach
to identify development and
conservation opportunities

on the ground, experiment
through trial and error, and
help those who are ready to
help themselves. This is why
we don’t use overly emotional
and dramatic language, opting
instead for positive terms that
demonstrate proven, viable
and scalable solutions. As
much as possible, when using
bold terms such as “game-
changing”, “transformative”,
and “pioneering”, we must
demonstrate in easy-
to-understand, practical
language what activities and
approaches make the Project
so special. We should never
expect our audience to simply
take our word for it.



and ldentity

identity is how we present ourselves to

holders, communities, clients, partners and the
'overnment among others, so that they can instantly
recognise our project and its actions. This manual is
meant to set a standard for our brand and guide our
communications by charting out the objectives of
each component of our marketing.
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Brand Identity / Logo

Logo

Our logo is a symbolic representation of our brand. The
Katingan Mentaya Project has a typographic logo, which means
it only has words without an illustration or design element.

10 Katingan Mentaya Project Brand Guidelines

Main Configuration

The main configuration of the
logo can be used in almost
all communications - except
where space is a constraint.

Horizontal Configuration

The horizontal configuration
can be used when the visual
area for a communication is
elongated or horizontal.

Frame Configuration

The frame configuration
should be used only on the
website.

| You can download these files here.

katingan
mentaya

PROJECT

katingan mentaya

PROJECT

katingan
mentaya

PROJECT
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https://drive.google.com/open?id=1TzWw_RlSiKCrrtCpFjGUEtuQpby6Ym0E

Brand Identity / Logo

Minimum Clear Space

To ensure our logo is always clear and visible, it is essential to maintain the minimum clear

space.

The area of non-interference must be equivalent to at least the height of letter “a” in relation to
the limits of the graphic field outlined by the dotted line. In the frame configuration, the clear

space must be at least 1.5 times the height of letter "a""

Main Configuration

katingan
mentcya

PROJECT

Horizontal Configuration

katingan

mentcya

PROJECT
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Frame Configuration

kati’nqcm)
mentaya

Usage

katingan
mentcya

PROJECT
| | |
Object A Object B
(Katingan Mentaya Project) (Co-branding logo, text, etc.)

Minimum Clear Space

{'orem ipsum dolor sit'amet, ¢
tetur adipiscing el

katingan g, katingan
mentaya Y, mentaya

e
e cillum dolore eu fugiat nulla

PROJECT prRimbaMakmurUtama PROJECT

Co-branding Text
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Brand Identity / Logo

Minimum Size

To ensure the logo text is always legible, it must be printed no smaller than the minimum size

defined here.

Main Configuration

katingom
mentaya

PROJECT

-

Tem /75 px

Horizontal Configuration

katingan mentaya

PROJECT

2 cm /150 px

lnappropriate Uses

To maintain brand consistency, it is important that our logo is never used in any of the
following inappropriate ways.

Frame Configuration

katingan

mentaya

PROJECT

[

1cm /75 px

Icons

‘AB O
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Do not alter the text
proportions

. ©
katingan
mentaya

PROJECT

Do not change the logo font

katingano
mentaya

PROJECT

PRALHET

Do not rotate or reflect

_ id3roud 0
phojuaw
unbujny

Do not change the
position of the text

katingan °©
mentaya

PROJECT

Do not distort the dimensions Do not apply shadows or effects Do not change the colours

. (%] (X kati Q
katingan katingen atingan
mentaya  mentaye mentcya

PROJECT

Do not use borders

katingan”
mentcaya

PROJECT

Do not fill text with
images or patterns

katingan

mentaya

PROJECT
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Brand Identity / Colour

Colours

. . . . Primary Colour
Colour schemes are just as important as a logo in creating

a brand identity. This section defines the primary and

secondary colours that can be used in the Katingan SR R

R34 G67 B144
Hex #224390

Mentaya Project’s visual commmunications. A range of blues
and white aim to inspire and instil hope, and also convey
the sense of transparency and balance we strive to achieve
in our work.

16 Katingan Mentaya Project Brand Guidelines




Brand Identity / Typography

18

Typography

Typography defines the fonts and typefaces that can be used
for branding. For any content, these are the preferred font
families that should be associated with the Katingan Mentaya
Project brand.

Katingan Mentaya Project Brand Guidelines

Font Types

Philosopher

ABCDEFGHUKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789!@#$%&*()+?

Regular
[talic

Bold

Bold [talic

Font Usage

Philosopher and Work Sans
are the two preferred fonts
associated with the Katingan
Mentaya Project brand.
Ideally, the Philosopher font
should be used for headlines
or titles, and the Work Sans
should be used for the body
text and footnotes.

| You can download these files here.

Work Sans

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789/ @#$%&*()+7?

Hairline Medium
Thin SemiBold
ExtraLight Bold

Light ExtraBold
Regular Black

Headline
Goes Here

Philosopher Work Sans

Katingan Mentaya Project Brand Guidelines



https://drive.google.com/open?id=1pyheYxylKXHIwMzF0vfBxiUS0vnNbkOw

Brand Identity / Imagery

20

lmagery

Our imagery needs to be distinct and compelling, strongly
evoking the project location and local issues even to audiences
that ave never stepped foot in Kalimantan.

To resonate with our stakeholders, our brand imagery

should create an empathetic connection. Imagery, including
photographs, illustrations, icons, and visuals featured on
merchandise should express our tone of voice. Our photos do
not "gloss" over problems in the project, but should show the
situation as it is without seeking to exploit the condition of
local people to generate sympathy.

Katingan Mentaya Project Brand Guidelines

Photography

Our photography conveys a sense
of the project objectives and
achievements. Every set of images
presented should resonate with

our four brand keywords: nature,
joy, sharing and support. Our photo
databank has a curated set of
visuals consistent with our brand
identity that can be used for a range
of communications.

Nature

Sharing




Brand Identity / Imagery

Mustrations

Illustrations in
communications should be
used when photographs
cannot present larger ideas
or concepts, or to add
creative appeal. To maintain
consistency, illustrations
should use a realistic
watercolour style with calm
and earthy colour tones.

22 Katingan Mentaya Project Brand Guidelines

lcons

To create a visual vocabulary,
the Katingan Mentaya Project
communicates its objectives
and ideas through standard
icons. These icons help
simplify our communications
as clients learn to associate
them with our underlying
concepts. Additional icons
will need to follow the
design style of the sample
that is shown in the Brand
Guidelines.

| You can download these files here.

Katingan Mentaya Project Brand Guidelines
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https://drive.google.com/open?id=1G45yMI3TqZzPyMnEYgVjaWHUzWzEdu9i

3. Brand Applications

Brand application is the representation of the

brand identity across all visual platforms. These are
the subtle ways in which our brand logo, colours,
typography and imagery can be seen by stakeholders
and other audiences, and become associated with the
Katingan Mentaya Project’s efforts.

Katingan Mentaya Project Brand Guidelines p1
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Brand Applications / Stationery

Stationery

All print and digital project documentation
should be standardised as per the following
guidelines.

26 Katingan Mentaya Project Brand Guidelines




Brand Applications / Stationery

Letterhead

The letterheads, both print and digital, should follow the paper and font sizes below:

1. Paper Size
A4 - 297 mm x 210 mm

2. Font
a. Body copy
WorkSans Light, 10 pt

b. Address, etc.
WorkSans Light, 7 pt

| You can download these files here.

25 cm —

2 CMe—
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katingan
mentaya

PROJECT

Lorem fpsum dolor STt amet, consectetur adipiscing elit, sed do eius-
mod tempor incididunt ut labore et dolore magna aliqua. Purus semper
eget duis at tellus. Parturient montes nascetur ridiculus mus mauris.
Morbi tristique senectus et netus et malesuada fames. Pretium fusce id
velit ut tortor pretium viverra suspendisse potenti. Ornare suspendisse
sed nisi lacus sed viverra. Nibh praesent tristique magna sit amet purus
gravida quis. Onare lectus sit amet est placerat in. Tellus in metus
vulputate eu. Pellentesque elit eget gravida cum. Dictum varius duis

at consectetur lorem donec massa sapien faucibus. Quam adipiscing
vitae proin sagittis nisl rhoncus mattis rhoncus urna. Dalor sit amet

consectetur adipiscing elit ut.

Fringilla ut morbi tincidunt augue. Justo eget magna fermentum iaculis
eu. Mauris rhoncus aenean vel elit scelerisque mauris pellentesque
pulvinar pellentesque. Nunc faucibus a pellentesque sit amet porttitor
eget dolor. Purus ut faucibus pulvinar elementum integer enim neque.
Ut morbi tincidunt augue interdum velit. Vestibulum morbi blandit

cursus risus.

Tellus elementum sagittis vitae et leo. Nulla porttitor massa id neque
aliquam. Nibh cras pulvinar mattis nunc sed blandit libero volutpat

sed. Phasellus vestibulum lorem sed risus ultricies tristique nulla
Elementum nisi quis eleifend quam. Integer enim neque volutpat ac
tincidunt vitae semper quis. Ut aliquam purus sit amet luctus venenatis

lectus magna.

Lt, 45, Menara BCA
Grand Indonesia

JL M.H. Thamrin No. 1
akasta 10310, Indone:

www katinganproject.com

Business Cards

All business cards issued to employees of the Katingan Mentaya Project must follow the paper
size and font types below:

1. Paper Size
85 mm x 55 mm

2. Font
a. Name
Philosopher, 12 pt

b. Title
WorkSans Light, 6.5 pt

c. Address, etc.
WorkSans Light, 6.5 pt

| You can download these files here.

Front

katingen

mentaya

PROJ

Back

Dharsono Hartono
Chief Executive Officer (CEQ)

Lt. 45, Menara BCA Grand Indonesia
JLM.H. Thamrin No. 1
Jakarta 10310, Indonesia

Tel: +62 21235 84777
Fax: +62 21235 84401

www katinganproject.com

“:““‘o

U
W0y
\\ o/

r RimbaMakmurUtama

o—t o

0.5 cm
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https://drive.google.com/open?id=1K3tfMpzD0fp3CX7fbhW6KTQ5cSfZpB9w
https://drive.google.com/open?id=1ivdZs-f9Hy1LZj-cU8h8QbnEq4xHzjwK

Brand Applications / Stationery

A4 Envelopes

For all correspondence that is dispatched from the Katingan Mentaya Project offices or staff, this

is the prefered A4 envelope formating.

Font katingem
mentaya
Work Sans Regular, 10 pt e

Work Sans Bold, 10 pt

i

#rRimbaMakmur Utama

30.5cm

| You can download these files here.

30 Katingan Mentaya Project Brand Guidelines

21.8 cm

21.8 cm

Small Envelopes

For flyers and folded documents that are not too bulky, this is the preferred envelope form
be used.

Font
Work Sans Regular, 7 pt
Work Sans Bold, 7 pt

katingan
mentaya

PROJECT

11 cm 11 cm

| You can download these files here.

Katingan Mentaya Project Brand Guidelines

at to

i22 cm
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https://drive.google.com/open?id=1mPav_3bbTmD2qT5tuCFOQIbw9PJIPOoQ
https://drive.google.com/open?id=1eyc-Y2gFxQn2zxLFyrDfdB_TODUXCFSZ

Cover

1. Logo
The logo's height should be 2 cm

2. Descriptor
Work Sans Thin and Work Sans
Medium, 19 pt

3. Headline
Philosopher, 24 pt

Inside

1. Logo
The logo's height should be 1.2 cm

2. Copy
Philosopher, 12 pt

3. Month
Philosopher, 24 pt

100000000 ERIAATLIEAERAEA 4. Day & Date
Ca]endar - Katingan 4. Website Work Sans Regular, 12 pt

5 i Work Sans Regular, 24 pt

Y
#4

5. Descriptor

Calendars are the quintessential merging
of function and promotion. For the
Katingan Mentaya Project, calendars are
an opportunity to showcase a selection
of images that characterize the diversity
of landscapes, species, and human
livelihoods in the area. In choosing
photos, care must be taken to strike a
balance between environmental and
human aspects, making sure that these
bring out the unique features of the area.
Always refer to the tone of voice and
mission statement when crafting the text
that accompanies the images.

| You can download these files here.
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i2

3) orem ipsum dolor sit amet,
i consectetuer adipiscing elit,

— 15 cm —

Work Sans Light, 7 pt

6. Website
Work Sans Regular, 24 pt

Su Mo Tu We Th Fr Sa

2 2 2 27 28
5
15 cm
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https://drive.google.com/open?id=1qveLX5LlYukymWrXrq9gcgRRlb8aYeyQ

Brand Applications / Merchandise

Merchandise

To raise awareness about our project and
create a sense of brand loyalty, the Katingan
Mentaya Project has created merchandise like
cups, pens, umbrellas and backpacks. These
are some examples of project merchandise
featuring the logo and colours of our brand.

Wherever possible, merchandise should be
durable and use natural, renewable

products to positively reflect our brand values.

34 Katingan Mentaya Project Brand Guidelines

katingan
mentaya

Brand Applications / Uniforms

Uniforms

The Katingan Mentaya Project field staff are
expected to follow a uniform code. Because
the project is better known as Rimba Makmur
Utama in the area, the company name is
preferred.




Brand Applications / Signage

"‘:‘0“0.
..‘\“"
Y
»r RimbaMakmurUtama
SK SUPHHK-RE Nomor: 8594793
25 Oktotber 2017
100.255 Hektar

Persemaian

. insi Kalim Selatan
3 3 : - tipan - Provinsi Kalimantan
Signage : 3 At & Resort Hantip

People living around the Katingan Mentaya
Project area need to be aware of the
company's activities. Signage should clearly
communicate land use in different areas and
emphasise PT Rimba Makmu Utama.

i“.‘ e
& Persemailan
fmba  Resort Hantipan

ama

Provinsi Kalimantan Selatan

SK SUPHHK-RE Nomor: 8594793
25 Oktotber 2017

100.255 Hektar
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Brand Applications / Vehicles

Vehicles

As with uniforms, because the project is
better knows as Rimba Makmur Utama
in the project area, the company name
(RMU) is preferred for applications on
vehicles. Here are a couple of examples
for vans and boats used for the project.

38 Katingan Mentaya Project Brand Guidelines Katingan Mentaya Project Brand Guidelines




Brand Applications / Exhibition Booths

Exhibition Booths

For public displays at exhibitions and trade
shows, the Katingan Mentaya Project will have
a standardised booth design. The colours,
fonts and logos used for the exhibition booth
should follow the guidelines detailed in this
manual.

The materials used for the construction of the
booth should be as natural and renewable as
possible. For example, vertical panels should
be made from compressed rattan fibers from
the Project area.

40 Katingan Mentaya Project Brand Guidelines

Lowem ipsam dotor
b Bmat, consectetu
i il

“Lorem ipsumn dolor sit a
adiplscing elit, sed do siusmod tempar inchd
dunt ut Labore et dolors mag -

Katingan Mentaya Project Brand Guidelines

4



-~ 4. Communications

This section details the formating for communications
in print media or across digital platforms. To maintain
consistency, it is essential to use the same colour
schemes, font types and logo designs detailed in this
.manual.

42 Katingan Mentaya Project Brand Guidelines Katingan Mentaya Project Brand Guidelines 43




Communications / Images

Full Double Page lmages 3/4 Double Page lmages

In print or digital media, if a double page spread features a single image, the image caption
and attribution should be featured in the bottom left-hand corner. Any featured text should be
printed in white on the right page. The text should follow the font usage guidelines.

In print or digital media, if the image stretches across % of a double page spread, the image
caption and attribution can be featured in the bottom left-hand corner. The heading can be

in the primary colour (Hex #224390), and the body text in 80% black (Hex #58595B) for better
visibility.

e

Lorem ipsum
dolor sit amet,
consectetur
adipiscing elit

sit amet, consectetur
adipiscing elit
Lorem ipsum dolor sit amet,

consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut

44 Katingan Mentaya Project Brand Guidelines Katingan Mentaya Project Brand Guidelines



Communications / Images

Full Single Page lmages

In print or digital media, if the image stretches across half of a double page spread, the image
caption and attribution can be featured in the bottom left-hand corner. The text can be featured
on the page next to it, with the heading in the primary colour (Hex #224390), and the body text

in 80% black (Hex #58595B).

46
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Lorem ipsum dolor
sit amet, consectetur
adipiscing elit

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis

Half Single Page lmages

Lorem ipsum dolor
sit amet, consectetur
adipiscing elit

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis

Ut enim ad minin

7 ullameo lab

In print or digital media, if the image stretches across half of a single page spread, the image

should be positioned at the top of the page, with its caption and attribution in the bottom left-
hand corner. The text can start directly below the image, with the heading in the primary colour
(Hex #224390), and the body text in 80% black (Hex #585958B).

Lorem ipsum dol

Lorem ipsum dolor sit amet,
consectetur adipiscing

Lorem ipsum dolor sit amet,
consectetur adipiscing

Iy

Lorem ipsum do

Katingan Mentaya Project Brand Guidelines
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Communications / Media Formats

Communications Media Formats

For indoor and outdoor displays, the recommended visual area ratios are 1.5, 2:5, 3:5, 4.5, 5:4,

5:3, 5:2 and 5:1.

Displays of 3:5 and 5:3 ratios are commonly used for posters, magazine ads, annual reports,
company profiles and billboards, whereas 1:5 and 5:1 ratios are commonly used for horizontal

and standing banners.

Vertical Formats

Square

Horizontal Formats

2:5

5:2 51

Vertical Formats

1. Margins
The margins should be
1/5x

2. Logo Area
The logo should be 3/5x
weight and 2/5x height.

3. Website
This area should be 1x
weight.

4. Headline Area
This area should be 3x
weight, 1x height and left-
aligned.

5. Body Copy Area
This area should be 3x
weight, 1x height and left-
aligned.

| You can download these files here.

48 Katingan Mentaya Project Brand Guidelines

" katinganproject.com ‘ B

corem ipsum dolor

it amet, consectetur
adipiscing elit

1/56x 4x

5x

Horizontal Formats

Margins

The margins should be
1/5x

Logo Area

The logo should be 3/5x
weight and 2/5x height.
Website

This area should be 1x
weight.

Headline Area

This area should be 3x
weight, 1x height and left-
aligned.

Body Copy Area

This area should be 3x
weight, 1x height and left-
aligned.

| You can download these files here.

1/6x

5x

Katingan Mentaya Project Brand Guidelines
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1/5x
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https://drive.google.com/open?id=1Met0olGIOOB3cNWuS7Z-wErkr_LOeQWk
https://drive.google.com/open?id=16oqDkx4BtCOAzuKKaM3Ag0COu8phhkie

Communications / Website

katingan
mentaya

Website

As our most important online platform, the Climate Community

website has been created in line with our

brand identity. The website is divided into Taking Action To Protect Carbon

three sections reflecting our core areas Rich Peat Forests

of operations: climate, community and
biodiversity.

50 Katingan Mentaya Project Brand Guidelines Katingan Mentaya Project Brand Guidelines 51



Communications / Social Media

Social Media

With the increasing importance of social media channels in brand outreach and marketing,

we should strive to maintain our brand identity across all our online platforms. The Katingan

Mentaya Project has three social media channels: Facebook, Twitter and Instagram.

Facebook

Single Image Posts

All single image posts should be created in
the the social media template linked below,
wherein, the image (1200 x 628 px) should
have a two-tone border to its left, and the
post headline or title in the Philosopher font
at the bottom with, aligned.

Katingan Mentaya Project
16 hrs

Reducing deforestation and growing economic opportunities in Eorneo

2
Reducing deforestation ahd growing

economic opportunities in Borneo

il Like W Comment
@ Mkt Comunicacion, lfeanyi Ezurukam and 42K others

1,527 shares

| You can download these files here.

52 Katingan Mentaya Project Brand Guidelines

Multiple Image Posts

For multiple image posts, create a photo
album. The cover image (1200 x 800 px) for
the album should have a two-tone border and
the Philosopher font title for a single, defining
image, then we can add in the other images
(1200 x 1200px) can be added without a
borders or captions.

Katingan Mentaya Project

Reducing deforestation and growing economic oppertunities in Borneo

Xy

BT

» Reducing Eu)xE' station'

and growing economic
opportunities in Borneo

il Like i Comment
D Myt Comunicacion, leanyi Ezurukam and 42K others

1,527 ghares

Twitter

All tweets must be created
in social media templates
linked below, wherein the
image (1200 x 675 px) has a
two-tone border to its left,
and the post headline or title
in the Philosopher font at the
bottom, left aligned.

| You can download these files here.

Instagram

All images posted on
Instagram must be created
in the social media template
linked below, wherein the
image (1280 x 1280 px) has
a two-tone border to its left,
and the post headline or title
in the Philosopher font at the
bottom, left aligned.

| You can download these files here.

Katingan Mentaya Project £ @KatinganMentaya . July 30 v

Reducing deforestation and growing economic opportunities in Borneo

Reducing deforestation and growing

economic opportunities in Borneo

Q 1.0K 11 29 O ss5 B
L]
L]
CLTETy o 1933 -
| KatinganMentayaProjects

Kabupaten Katingan »

and growing ec
opportunities in Borneo

w354 likes

KatinganMentayaProject Hm


https://drive.google.com/open?id=1gnwipUSDEBuQWd0ynV1AA61oUQ4FHWhx
https://drive.google.com/open?id=1Ui7jBAx3qovYmPQjj4eHOqB3w8AYneQr
https://drive.google.com/open?id=1Mfty_j8LmNSR6DQjVu5GF1GnCpKdeccR

Communications / Presentations

Presentations

Carbon finance delivering
the world's largest emission
reduction forest project

iscing elit, sed do eiusmod

e Taking Action to Protect
Carbon Rich Peat Forests

To maintain consistency, the linked slideshow template should be used for all presentations.
This template is an editable PowerPoint file that can be customised for various audiences.
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Investment in Action

2015

2018
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tempor incididunt ut labore et dolore

Culture of
sustainability

Strong institutions -----eeeeee .
Sustainable
economic activities

Environment
stewardship -+

Learning in
partnership

How to buy credits
from Katingan

We can help you meet your commitments to deliver a brighter future.

o Protecting High
. Our Goals* _— Conservation Value
Reducing deforestation Species

katingan

mentaya and supporting

sustainable development
opportunities in Borneo.
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| You can download these files here.
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